CASE HISTORY

Message Training: Habitat for Humanity International

Launching a new logo for a respected global non-profit
prompted its marketing organization to put brand-
building messages to work.

As Habitat for Humanity International (HFHI) prepared to rollout
a new logo in 2005, it needed 2,100 affiliates in more than 100
countries to understand the value of its widely respected
brand* and to learn how strategic messages build the brand in
local offices worldwide.

Therese worked with the communications management team on a series of
activities to support the HFHI Global Communications Conference in Atlanta:

e Creation of a message framework to align the global brand and its new
visual identity with universal message themes that would be relevant
across borders in every geography covered by the organization.
Therese interviewed scores of HFH associates, development managers
and marketing specialists across the globe to incorporate their insights
into a consistent understanding of the brand.

» Delivery of a OCommunicate Your
Brand.". The hour-long presentation
provided key findings of insight
interviews and provided the back-
story behind the creation of a core
message framework reflecting the
full value of the HFH brand.

* Facilitation of a workshop with global
marketing team members after the
brand message presentation. The new logo inspired a Build
Participants worked as teams to Brand theme for carpenter’s

customize the core brand messages ~aProns and label pins
to their respective projects and distributed at the HFHI Global

- Communications Conference.
stakeholder interests.

As a result of working with Therese, Habitat for Humanity used the launch of the
new logo as a timely opportunity to reinforce its brand in messages that reflected
HabitatOs growth and opportunities over the long term. The marketing team was
given tools for updating their messaging worldwide to enhance community
relations and fundraising activities.

-

Just like our volunteers who drive nails and build houses, your support and guidance
make our work ever stronger.”

Chris Clarke
Senior Vice President, Communications
Habitat for Humanity International

*Valued at $1.8 billion in 2002 by Interbrand

“Your message, as well as your encouragement and advice, were greatly appreciated.

Therese Beale | Principal
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Our message services and tools
are used in business development,
marketing, product management
and brand planning. Clients served
include:
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Buck Knives

Cannondale Bicycle Corporation
Game Crazy / Hollywood Video
Garden Botanika

IKEA US
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FINANCIAL SERVICES
First Sound Bank
Washington Bankers Association

NON-PROFITS
Basel Action Network

ChildrenOs Home Society of
Washington

Committee for Children
Habitat for Humanity International
OpenlID Foundation

PROFESSIONAL SERVICES
Avanade
Brand Lab

Global management and
technology consulting firm

Indigo Partners
Microsoft
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